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Welcome!
While we wait for everyone to join the call,

let’s check in with a quick poll. 

Go to menti.com and enter code 2384 6310.

CRN CMOC Q4 Virtual Meeting | Nov. 2, 2021

Then, AFTER the call, record a quick video of your takeaways:

www.crnusa.org/voices



CRN Communications 
Staff Transitions

CRN CMOC Q4 Virtual Meeting



Vitamin D & COVID-19
Consumer Education Initiative



• Reach: 5.7 MILLION people
• Website visitors: 163,000 unique users

Year to DateBy the Numbers



Facebook Advertising



Social Media
Promotion



Vitamin D & Me Content Outreach

• Nutrition Industry Executive
“Vitamin D & Me!”, Sept. 2021

• Academy of Nutrition and Dietetics



Recap & Takeaways:
CRN’s annual signature events



CRN Consumer Survey 
on Dietary Supplements
• Sample of 3,089 U.S. adults, 

ages 18+ 
→ Includes n=2,421 

supplement users
• Includes oversamples of Black, 

Hispanic, and Asian/Pacific 
Islander respondents 

• Interviews conducted August 2021

CRNSupplementSurvey.com
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Percent of Americans taking
dietary supplements

CRNSupplementSurvey.com



up four 
percentage 
points since 
2020

What 
supplements
do consumers 
take?
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Multivitamin – 75%

Vitamin D – 52%

Vitamin C – 40%

Calcium – 25%

Vitamin B/B Complex – 24%

n=2,421 | Source: 2021 CRN Consumer Survey on Dietary Supplements

CRNSupplementSurvey.com



It’s all about trust

Nearly 4 in 5 (79%) adults believe the dietary supplement industry  is trustworthy. 

CRNSupplementSurvey.com



Branded ingredients

“Supplements made with branded ingredients
work better than those made with generic ingredients.”

“I am willing to pay a higher price when it
comes to supplements with branded ingredients.”

“I find more confidence using supplements
made with branded ingredients.”

“Supplements made with branded ingredients can
cost more because they are more effective

and better quality.”

57% of supplement users agree

63% of supplement users agree

70% of supplement users agree

63% of supplement users agree

CRNSupplementSurvey.com



Oversample insights

COVID-19 
impact

Hispanic people were 
most likely to report a 

change in their 
supplement routine as

a result of the
COVID-19 pandemic.

Non-users
Asian Americans are 

most likely to believe their 
diet is sufficient (40%) 
and cite concerns about 
safety of supplements.

Supplement 
users

Black supplement users 
are significantly more likely 
than other groups to report 
the use of supplements to 

help them with their
blood pressure.

CRNSupplementSurvey.com



Buy the numbers

Price: $6,000
CRN member
price: $4,500

Visit www.CRNSupplementSurvey.com to learn more and purchase.

http://www.crnusa.org/2021survey


Save the Date!

– tentative dates –

May 19–20, 2022
Washington, DC



Show & Tell

Laura Randazzo
Senior Director of Business Development, Creative Services, Inc.



www.crnusa.org/voices



See you
next quarter!
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