
Consumer interest in pro-
biotics is growing—and 
so is the body of scientific 

research supporting their use 
and revealing the expanding 
health benefits of these prod-
ucts. Understanding the unique 
nature of probiotics starts with 
knowing that these ingredients 
are actually alive. Probiotics can 
deliver millions, or sometimes, 
billions of living organisms and 
can help the body in a number 
of ways, including fighting off excessive 
“bad” bacteria and restoring a healthy 
microbial balance. More than ever, retail 
buyers and other retail stakeholders 
need to understand the intricacies of 
these living organisms to help make 
smarter choices about which products to 
offer customers.

To help ensure retailers have the 
information they need to improve their 
overall selection and handling of probi-
otics, and have the necessary resources 
to best serve consumers, CRN recent-
ly launched an education campaign, 
“Probiotics: What’s Inside is Alive.” The 
initiative educates retail buyers and other 
retail stakeholders on the complexities of 
probiotics, including their unique nature; 
wide range of health benefits; proper 
labeling practices; specific storage and 
handling requirements; and other neces-
sary resources to support customers.

Retailers As Gatekeepers
The first phase of the campaign will focus 
on retail buyers, as they serve as the 
gatekeepers for what products end up 
on store shelves. Retail buyers dissemi-
nate critical information to safeguard the 
reputation of their stores and benefit the 
health of their customers. Knowing how 
probiotics are different from other dietary 
supplements will help retail buyers to 
purchase high-quality probiotic products 
from responsible manufacturers, curate 
their product offerings, improve their 
handling of these products, and educate 
customers to the benefits of probiotics.

Different probiotic species and strains 
have unique bioactivities and can pro-
vide a wide range of health benefits that 
affect different systems in the body. For 
instance, probiotic products contribute 
to maintaining digestive health, and 
developing science shows the benefits 

certain probiotics can have on immune 
function, brain health, oral health and 
bone health, among others. Understand-
ing strain specificity is especially import-
ant when retailers discuss probiotic use 
with consumers. Those retailers who 
regularly dialogue with consumers should 
understand the differences in probiotic 
products offered in their store and know 
the specific needs of the individual be-
fore recommending a product.

Proper Handling
When it comes to proper probiotic la-
beling practices and correct storage and 
handling requirements, it is also critical 
that retailers ensure that these living 
organisms remain viable throughout 
their lifecycle. The initiative addresses 
three key components included in proper 
probiotic labeling: identity, quantity and 
viability. Proper labeling should identify 
the genus, species and strain for each 
microorganism in the product; the quan-
titative amount of probiotics in a product 
should reflect live cell count, such as 
colony forming units; and the quantity of 
probiotics should reflect the amount of 
live microorganisms at the end of their 
stated shelf life, not the date of manu-
facture.

The education program also helps re-
tail buyers understand how probiotics are 
sensitive to changes in temperature and 
humidity and how some products require 
refrigeration, while others are shelf-stable 
at room temperature. Following accurate 
storage and handling requirements is 
vital for the products to maintain the la-
beled quantity of live organisms through 
the end of the stated shelf life.

All of this information, and more, is 
included in the campaign’s educational 
materials:

• The Retail Buyer’s Guide provides 
educational materials on the intricacies 

of probiotic products, including 
their unique bioactivity and 
various health benefits, labeling 
issues, storage and handling 
best practices, and consumer 
usage data.

• The infographic for retail 
buyers summarizes key aspects 
of the Buyer’s Guide to help 
retail buyers easily reference 
important key points to better 
understand the overall handling 
of probiotics.

• The educational video for retail 
buyers helps this group understand how 
probiotics are different from other dietary 
supplements and how to make smart 
choices about which products to offer 
their customers through a short explainer 
video.

Humans rely on these living organisms 
to interact with their bodily systems and 
to support a variety health benefits. As 
probiotics continue to grow in popular-
ity and scientific research continues to 
demonstrate increased benefits of these 
products, it is critical for the retailer 
community to be better informed about 
the complexities of these living organ-
isms. To learn more about the education 
program and stay up to date on recently 
launched educational materials, visit  
www.crnusa.org/probiotics.
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